
5 Tips
to  Optimize Your Profile For Maximum
Sales Potential on LinkedIn



Here's how to transform your LinkedIn Profile
into a Social Selling machine.

Your LinkedIn Profile is 
more than just a picture
and a name!
It's a 24/7 business card capable of

converting prospects into customers even

when you are asleep.



Lets get started!

1. Banner With a Purpose

2. Clean Profile Image

3. Goal-Oriented Tagline

4. Descriptive About Section

5. Value-Driven Featured Section

5 Key Things



1.Banner With a Purpose

• Sell/Promote a product or service

• Get audience to connect and follow

• Drive lead generation

• Build brand awareness

• Send audience to a website or landing page

Here’s what an optimized Banner can do:

Your banner is the first thing people will see when they visit 
your profile, be sure to use it to drive a specific action.

Let's view an example of this...



1.Banner With a Purpose
Example:

Notice how Richard immediately provides value with his Banner, 

clearly presenting what he does, followed by a Call to Action.

Example:

Notice how Richard immediately provides value with his Banner, 



2.Clean Profile Image
Profile images need to be:

1. Clean and crisp

2. Only show your face

3. Have a simple background

4. Able to evoke an emotion

Your Profile Image can be used to tell your audience 
a lot about yourself. Keep it clean, crisp, and show confidence

 in what you do. The tone of the image should align 
with your brand.

Let's look at an example...



2.Clean Profile Image
Example:

1. A crisp, high quality picture of her face

2. A simple background that doesn't draw focus from her

3. A confident yet relaxed posed, showing she's an

authority in her niche

Notice how Shama has:



3.Goal-Oriented Tagline

1. Who you are

2. Who you help

3. How you help them

4. What to expect from you

5. How to contact you

Your Tagline should tell your audience:

The purpose of your Tagline is to help your audience understand
exactly what it is you do and how you can help them at a glance. 

Be concise yet descriptive. 

Once again, let's see an example...



Example:

Notice how the tagline provides value at a glance, 

answering all the important questions from the previous slide.

3.Goal-Oriented Tagline

Notice how the tagline provides value at a glance, 



4.Descriptive About
Section

• What you have done that has led to your success

• What you have done to help people grow

• Why people should follow / listen to you

• Noteworthy achievements and awards

Your About Section should include:

Your about section is a great place to expand on what you
 included in your tagline. This is where you can build your social 

proof and show you are an authority on what you do!
Let's see an example...



Notice how this About Section goes deeper into showing why Justin Welsh is 

an authority in his niche, why you can trust him, and sign up for his course.

4.Descriptive About Section
Example:



1. Send prospects to landing or sales pages

2. Promote a product/service

3. Offer a lead magnet

4. Promote sign-ups

5. Promote events / webinars

5.Valuable Featured 
Section
This entails:

This is a great place to deplatform to a landing page or 
even a sales page. An excellent opportunity not only to

promote an offer, but convert your audience into 
customers!

Let' s see an example...



5.Valuable Featured Section
Example:

Notice how the Featured Section is referenced in his tagline.

End

5.Valuable Featured Section
Example:

Notice how the Featured Section is referenced in his tagline.Notice how the Featured Section is referenced in his tagline.Notice how the Featured Section is referenced in his tagline.


