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The purpose of your Professional Headline is to
help your audience understand exactly what it
is you do and how you can help them at a glance.
Let's look at a few examples...



Format #1

Achieve > Credibility > Offer

Helping you...

Your Turn:

• What do you help someone achieve?

• What credibility do you display?

• What do you offer?

[Achieve “X” Goal] [Personal Title & Credibility] [What You Offer]



Tagline Format: 1

A great example:A great example:



Format #2

Do > Help > Purpose > CTA

Your Turn:

• What do you do?

• Who do you help?

• What is your purpose?

• Why should people follow?

[What You Do] [Who You Help] [What Is Your Purpose]

[CTA with a Reason]



Tagline Format: 2

A great example:A great example:



Format #3

Benefit > Tactic > Credibility

Your Turn:

• What benefit do you help them attain?

• What tactic will you use?

• What credibility do you display?

I help you [attain “X” benefit] through

 [a specific tactic] & [credibility]



Tagline Format: 3

A great example:A great example:



Format #4

Title > Benefit > Offer

Your Turn:

• What is your professional title?

• What benefit do you help them attain?

• What do you offer?

[Your Title] - Click ‘follow’ to

[Get Main Benefit] & [What You Offer]



Tagline Format: 4

A great example:A great example:



Format #5

Audience > Outcome > Roadblock > Pain > CTA

Your Turn:

• Who is your audience?

• What do you help them achieve?

• What roadblock do they overcome?

• What is their painpoint?

• What should they do next?

I teach [your audience] how to [achieve desired outcome] 

without [common objection/roadblock]

 [Question relevant to audience"issue"] [CTA]



Tagline Format: 5

A great example:A great example:



Format #6

Do > Tactic > Title > Credibility

Your Turn:

• What do you do (to help)?

• What tactic do you use?

• What is your professional title?

• What credibility do you display?

[What You Do] through

[Specific Tactic] [Your Title] [Credibility]



Tagline Format: 6

A great example:A great example:



Format #7

Offer > Benefit > Social Proof

Your Turn:

• What is your professional title?

• What benefit do you help them attain?

• What social proof do you display?

My [type of offer] will help you get [desired benefit]

[add social proof]



Tagline Format: 7

A great example:A great example:



Format #8

Title > Audience > Benefit > Outcome

Your Turn:

• What is your title?

• Who is your audience?

• What benefit do they seek?

• What outcome do they want?

[Self-given title] I help [your audience] get [their desired

benefit] so they can [attain desired outcome]



Tagline Format: 8

A great example:A great example:



Format #9

Offer > Means > Offer 2 > Role 2

Your Turn:

• What do you offer?

• How do you deliver it?

• What else do you offer?

• What other roles do you have?

[What You Offer] [Through Which Means] [Offer2]

[Additional Role You Have]



Tagline Format: 9

A great example:A great example:



Format #10

Audience > Goal > Issue > CTA

Your Turn:

• What does your audience look like?

• What is their goal?

• What is a specific issue they have?

• What should they do next?

I help [your audience with “X” characteristics] achieve

[specific goal] [Question relevant to audience "issue"] [CTA]



Tagline Format: 10

A great example:A great example:

End


